ERY% R GBI
AR BEHFEFR (2013)

— ESRE

X AL R AT I R L 7 2, SRR B I AR BT B AR T T AR SR R AT
L3 e R B AR R s R N DL BEAE SCAL R U S A AR AR Bk A

— BEFERREKR

B B R REmARE, FRMA BILSE ARG MM HBCRATEE RN, SOH BR A SERR R
TEdchE, ENALRE R, Mg, Brr b2, REANF PRI AUR G WL i1 R (1 2
B AR RATAE R g R A REIRIIRE 1 IERFDUSERAC RN, AR, B
BT, REFIPOIELE, Pooutba sy MARMRS . 2. HE&BEHBIN Ll aRTR, THA
T BORT R FIR RS, RABIFMRITEE 1. 3. B NHgwmiE R AR SEbrae ), Fealik
AU AR g0 TAERE . 4. FR—TTHMERERTRUIRIEROR . 5. SO @Rk,

=. RiEGHILL 5l

I JBIRHE T EUWRFESI%4, 533% 2. ERHERCFE RISy, H12% 3. BV IREFES6%
gy, 555% CMEIRA22ESy, RBIR2THy, SEERRITHD)

M. 2%

1 AR RIE R EUTHTE S MRS A O R, BREeA T RUE 1155520 T Re ek
2« VAR CEGRRRZ B2, RIGAMET 2050 = WFES RS AT 245
7, BRARAMET 14527y, 3. FROEIREE T GUREE | BHE SRR A B ge ik 600 TR AR TP T ik
2%y TIRBRESROCR A AR, [ RBHARIET B 6527, Bl BU Ll ih EIRAE 27 AT
PAFEIRIC I R B RS0 (B VUL R IR BIRIE 0. 4. SCVPSAZEBH 70 SERT HR L BUE K 2 S 4R
PR, (HEEJFEREKARBEEE FhE) .

I EFITRIR

(HJ5 50



5 W 2N RS i)
33| RAEANRY WL S . .
7 314|156 YRR L8R | A it
DTN 11
TR 5
SRSV S 14
il
JoaPRZES 4
1 SR 2
FAhE R 3
FHBER 39
8 HREE R 5 0
£ ﬂnuﬂ%§ﬂ 0
E B 6
Iz P
el 5 AR 0
W EREE R 0
gyﬁ%ﬂ%%m 0
[E2EN PR
GISCEFY 0
HMER G R RS 0
b 2 0
FIrER 12
FER 51
ARTH0031121000 ﬁ%i&*%ﬁ'ﬂ . 1 0
The Basis Of VIdeo Making
ARTH0031121001 ﬁ?ﬁ%ﬁ?ﬁ%ﬁ;ﬂ 1 0
The Basis Of Photography
COMMOOBIIZIOOSEP.EI AL M . . 2 0
Modern And Contemporary Chinese Literature
comoo3 1121002 T B BT ARSCAZE 2 0
Chinese Classical Literature
#i COMM0031121003i}EﬁAﬂ_ll‘,TJQ?Xi'j':—ll . 2 36
(R ractical Modern Chinese
$4;H Practical Mod Ch
HEE comoos 1121000 PEICFELE S 2 0
E&ﬁﬂj oreign Classical Literature
ﬁl% COMM0031121007i}Eﬁ E,ft{XlE . 2 0
_I'f Practical Classical Chinese
COMMOO31121000E7§‘I4‘K@WJ 2 2 0
General Western Literature
comoo3 1121001 TTESCALIEIR 2 2 0
General Theory Of Chinese Culture
ARTE0031122001 ARSI T ) 2 2 0
Mass Cultural Studies
FIER 18 2
FOER 18 4|2
- A
ARTE00311210011§?§$%15 o 3 0
—'5 Introduction To Communication
g COMMO0031131021 *-ﬁiﬂtﬂﬁﬁi 2 0
j_k Chinese Compilation And Publication History
\ﬁﬂﬁ COMM00311210065{/"5%‘6””:|l o 2 36
17 19 The Basis Of Writing
COMM0031131014%?¥§%%%\‘ . 2 0
Introduction To Edit




5 W 2N SIS
% | WAL AR 245 -
1234|5678 |¥rksLek
N L,
COMM0031131015%?&&E?% 2 2
Proofreading Of Books And Newspapers
COMM0031131001 IE‘:FJ ‘5{':"““*/\% . 2 3
Reference Books And Information Research
Ve 4y
COMMO0031131002 tﬂﬁﬁﬂ/ihﬂ‘/iﬂ‘ o . 2 2
Laws And Regulations Of The Publishing Industries
COMMO0031132005 E%ﬁiﬂtﬂﬁﬁ%% 2 2
Special Topics In Editing And Publishing
Comi0031132006/ 1 HLEISCBET 3 3
Computer Graphic Design
L 2,
COMMO0031132031 (Rl N [ RApREE 2 2
Communication Studies Lectures
e yuy
comM0031131000 TR HIREA S HE 2 2
Modern Publishing Technology And Management
I A 2 5 HIYEE (P
comio031 13101 2L TRAAR HHRRATHS L L (1) . 2 2
Courses Of Leading Edge On Editing And Publishing
3 s
cowm10031131016j'i"jr”%"l]ﬁ5‘&?Jr ‘ 2 3
Book And Periodical Design
< CoMMO03 1131 02318 TR Hh iS5 55 2 2
W The Editing And Publishing Of Newspapers And Periodicals
N
2
S [COMMO0031131024 'EHH&H:QIA‘:' H o 2 2
13 The Operation And Management Of Publishing House
I/
=3 7L .
COMM0031 131020/ AL BEVT 5 L e ikl 2 2
Plotting And Propagating
4
COMMO0031132026 m,ﬁ'—ﬁ%%t}jﬁ& . o 2 2
etwork And Electronic Publishing
A =
L COMM0031131027L‘/T?€%% . 2 2
\ I Public Relationship
2 lcomoos1 131901 FFRL 3 3
B Term Paper
i M
A cowoosnszoni’&?tﬂm%w o o 2 2
fi IAn Introduction To Digital Publishing
/N
CoMi0031 132023 AL BT T HL IR 55 555 2 2
Theory And Practice Of The Copyright Trade
N
cowm10031131018JF’?'J:,'%'é’jz ) 2 2
Marketing On Books And Magazines
COMMO0031131902 :giky:j 8 8
Internship
b
ARTE0031131900, kiR ST 6 6
Thesis
SR 61 | 5|6 |11]10] 4|9 |10 6
ADVE0031131019|] 45 Fi it 5 I VEMT 1
A
ADVE0031131020(E PRFALT AR S Hr 1
International Advertising Campaigns
2GR T At
ADVE003 1131023 Tt H R 2
IAdvertising Management
4 [\DVE0031132000\f& I 28 i 2% 2
\
hé IADVE0031132001 ”D%EL@ '5%15 ﬁ*ﬁ 2
’ff Brand Management And Case Analysis
=N
Z IADVE0031132002, ?\;})hf‘%ﬁl ﬂ; 2
i ADVE0031132003(/ 28 |~ 5 AL 4% 2 2
ADVE0031132005[5H 4% = I /E i A 2
Z3 ==y yA
ADVE003113201921§EFL = %%ﬁ*ﬁ 1
Advertising Practical Case
ARTE0031132010)] 3% H HI{E 2
ARTE0031132028|H, 5% 5 5 K ITHT 50 2




5 W 2N pSEdiny
33| RAEANRY WL S . .
o~ 21314 7 YRR L8R | A it
ARTE0031132030[f#8 W 1E = W 5% 2 54
ARTE003 11320493 EI KT 7C 2 0
Genius Director Study
ARTE0031132056[25 7Y F 82 2 2 36
IARTE003113207 1| Z0SR KITRE I 2 0
Genius Director Study
ARTE003113208 1|7 Hj % 11 #1 /F 2
ARTE0031132082[37 44 S 4% 2
ARTE0031132084|= 4 1 1) 1] /F 2 36
ARTE0031132085[{ 47 45 1 /EF: AR 2 0
IARTE0031132109 A A i VF AT 2 0
lAnalysis Of Cartoon Production
ARTE0031132110|F8 4 5 1] 2 )1 25 2 0
COMMO031132000[3 A FEAE&ZF 2 36
COMMO0031132001| /& 1% & i 5 78 2 36
COMM0031132002 FNHERR A 2 0
Computer Typesetting Technology
COMM0031132007&%%%&55&%5‘;“‘ 2 0
Chinese Classic Dramas And The VIsual Adaptation
COMMO003 113201 2 BT AL 5T 2 36
COMMO031132016|35 M 37 A 2 36
COMM0031132020 e S T 2 0
The History Of Reading
gji COMMO0031132025[F 4% _F 5 5 304k, 2 36
ﬂkﬁ JOUR0031132000{4: 51| 5 1% 1% 2 36
3% JOUR003113200 1|14 Hi 54 1] &% 5 1| /E 2 36
ngﬁi -
iz IE JOUR0031132002§11@.E}$£ . 2 0
*g = Public Opinion Research
JOUR0031132004/61) & AL S8 45 2 0
Ny 2 A
our0031132006) IR AL S , 2 36
Issues In Contemporary Chinese Society
0UR003 1132008 B BA T ZA 2 36
Photography And Art
JOUR0031132012 W 43¢ H A S 5 2 0
etwork Publishing Practice
JOUROO31132013/ﬁ’z:iz%%laﬁﬂ:fL 2 36
A Study On Media Group
JOUR0031132019;1% MHILVE 2 0
Media Criticism
JOUR0031132022 JaLAE FRIEE 5 R P 2 0
Crisis Communication
0UR0031 1320231 A 2 0
Corporate Communication
] o 397 i A2 3 2 5 7L
JOUR0031132024ISpecial Course Of International Journalism And 2 0
Communication
JOUR0031132029 /ﬁ%%ﬁtj\j% 2 0
Consumer Behavior
JOUROOBI132033%2%;1“)%?‘;@%]”/'E . 2 0
After-Effect Of VIdeo Making
fizan
0UR0031 132041 [T EEE 2 0
Brand Management
B 25
FER 86 6 | 1110 10
LBET | 155 9 | 14|15 ] 12 10




